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A scoop comes in handy even with an
electric litter box unit because it
helps distribute piling litter.

* Display top-selling litter box-
es prominently.

© Ask manufacturers to supply
color brochures of various
models and have the infor-
mation handy so consumers
can see the full selection.

* Display litter box accessories
and necessities close by.

© Ask manufacturers for contin-
uous-playing video clips to
demonstrate the functionality
of their litter boxes.

 For Earth-conscious cus-
tomers, use signage to bring
attention to biodegradable
litter products.

COURTESY OF LITER LIFTER

and other pets out.”

The Issue of Odor

Litter box odors, cleanliness
and litter tracking are issues
that cat owners have to deal
with on a daily basis.

Manufacturers address the
odor issue by offering a variety
of accessories, such as deodor-
ized filters and a variety of
sprinkle-on products to mini-
mize pungent smells.

“It’s not only a matter of
reducing and absorbing smells,”
says Melissa Kramer, spokes-
woman for Royal Pet Inc. in
Inver Grove Heights, Minn.
“This goes hand in hand with
eliminating odor-causing germs
and bacteria completely.”

Other popular products
include scented litter boxes,
scent enhancers with special
cat-attract ingredients, and
aromatherapy fragrances,
such as lavender, to give cat-
calming benefits when using
the litter box.

The Issue of Maintenance
Keeping a litter box clean
and free of waste matter is

The growing trend for cat
owners not to declaw or clip
their cats’ nails means that lit-
ter box liners need to be extra
strong to withstand constant
scratching, Kramer says.”Lin-
ers that are impregnated with
odor-stopping additives also

Cat owner preferences vary from
high-end furniture units, top, to eco-
nomical, disposable boxes, bottom.

alleviate the landfill problem.

“Future litter box trends
are going to have to focus on
being more environmentally
friendly as well as offering cat
owners a hassle-free solution,”
Mellinger says.

Ian Poole, business devel-
opment manager for Absorp-
tion Corp., a company that
manufactures natural litter in
Ferndale, Wash., agrees that the
landfill issue is of concern, but
doesn’t see cat owners ditching
traditional litter any time soon.

“People are definitely
becoming more aware of the
problem,” he says. “But current-
ly the costs of totally hands-free
units are out of the financial
range of many cat owners.”

Poole suggests that retailers
promote the use of biodegrad-
able litters, such as those made
from Ppaper, pine, milled grain
or pea pods.

But Mellinger, undeterred,
remains optimistic.

“It’s a little bit like when
people moved from chamber
pots to toilets,” he says. “When
toilets were first invented, there
weren’t any bathrooms.”  H



